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World Council of Optometry and Alcon Extend
Global Partnership for Dry Eye Disease Education

Updated WCO Alcon Dry Eye Wheel Launched;
Initiative Will Expand Outreach to Include Educators and Students

ST. LOUIS (June 5, 2024) The World Council of Optometry (WCO) and Alcon are extending
their education initiative to advance global, evidence-based dry eye disease education, which has
garnered widespread exposure and interest over the past two years. Dry eye disease is a chronic,
painful condition that impacts 1.4 billion people worldwide,! with reports of increased
occurrence aligning with notable factors such as increasing use of technology, environmental
triggers, and an aging population.!

As part of the renewed collaboration, an update to the existing WCO Alcon Dry Eye Wheel is
now available. This practical tool is designed to raise optometrists’ understanding of dry eye
disease diagnosis and practical management. Now expanded to include content surrounding diet /
dietary supplements, in-office and complex treatments, the latest version provides multifaceted,
evidence-based knowledge that can be used in nearly all eye care environments.

A dedicated website at dryeye.worldcouncilofoptometry.info includes a series of dry eye
webinars recorded with world-renowned opinion leaders and also provides a robust collection of
resources that can be used in clinical and educational settings.

WCO President Sandra Block, O.D., M. Ed., MPH, FAAO, FCOV, said, “Extending our
partnership with Alcon supports the education of optometrists globally about practical measures
to better address dry eye, a condition that, without proper diagnosis and treatment, can lead to
ocular surface disease. This year, we are planning more collaboration with university educators to
increase access to the WCO Alcon Dry Eye Wheel and related educational resources for future
generations of eye care professionals.”

“We are all becoming more aware of the growing incidence and impact of dry eye on our
patients. Within the last year, we have seen publications further clarifying some of the issues

contributing to this rise—from digital device use to social and environmental factors,” said Carla
Mack, OD, MBA, FAAO, FBCLA, Head, Global and U.S. Professional Education and
Development for Alcon.


https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.NucktcIowIp4B7InnqhcoVDBmtjsSdzwx94RxtfnsqTBASj-2Bj-2Fi-2BFsAhNep0Q6L84Nb-2FVhp-2Fcq-2FvPpGkMxrdzA-3D-3DNXjo_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehI-2Bt-2BA7Wx6EYxpiLv5J4bi5HnBwbH-2Fok7e0p1yvvQCSlceMZHYEEhI9GCegcIvDwDLowrVg9OWCthYH5z6A5KEMEf9eLfAnmWtRU0P0T0tAs36mMKV-2FZ20wce-2FiWkOaCZ2-2Fry5eAHzKtQ78EZt-2FrMGLc-2B-2Bg8TIGWA1BKegpBMCI3kEsVKCuBYb5co4ndNPIMfnmKdIgJ2-2BCKjIJ7ToOrrlmnP2Eco9bjwSZiRzoXha49PFW8ni30H31VZneIBQcUy

“We are proud to extend our ongoing partnership with the World Council of Optometry,
reinforcing our commitment to helping make dry eye more understandable for both eye care
professionals and patients. The ultimate goal is to empower optometrists to engage in
conversations about this multi-factorial condition and educate on management options for their
patients experiencing dry eye symptoms.”

More information on the updated version of the WCO Alcon Dry Eye Wheel and other activities
planned for the second year of the partnership will be posted to
www.worldcouncilofoptometry.info and to the initiative’s dedicated website at
dryeye.worldcouncilofoptometry.info.
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About the World Council of Optometry

The World Council of Optometry (WCO) is an international membership-based non-profit
organization for individual optometrists, industry professionals and optometric organizations that
envisions a world where optometry makes high quality eye health and vision care accessible to all
people. Its mission is to facilitate the development of optometry around the world and support
optometrists in promoting eye health and vision care as a human right through advocacy,
education, policy development and humanitarian outreach. To learn more, please visit
www.worldcouncilofoptometry.info or follow us on LinkedIn, Facebook, Twitter and Instagram.

About Alcon

Alcon helps people see brilliantly. As the global leader in eye care with a heritage spanning over
75 years, we offer the broadest portfolio of products to enhance sight and improve people’s lives.
Our Surgical and Vision Care products touch the lives of people in over 140 countries each year
living with conditions like cataracts, glaucoma, retinal diseases and refractive errors. Our more
than 25,000 associates are enhancing the quality of life through innovative products, partnerships
with Eye Care Professionals and programs that advance access to quality eye care. Learn more

at www.alcon.com.
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