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For Immediate Release

MARCOLIN JOINS THE UNITED NATIONS GLOBAL
COMPACT

Longarone/Milan, September 10, 2024 — Marcolin, a worldwide leading group in eyewear, announces that it
joined the United Nations Global Compact, the global pact launched in 2000 with the aim of mobilizing
businesses to align their strategies and operations with the Ten Universal Principles on human rights, labor, the
environment and anti-corruption, and to promote actions aimed at achieving the United Nations Sustainable
Development Goals (SDGs).

Marcolin joins the other participants, i.e. more than 20,000 companies and 2,500 non-business signatories from
167 countries around the world, including more than 500 in Italy.

By joining the Global Compact, Marcolin is committed to sharing, supporting and applying in its sphere of
influence, ten principles considered fundamental and relating to human rights, labor standards, environmental
protection and anti-corruption. The Group once again emphasizes the centrality of its all-round ESG path in
its corporate processes, based on a strategy that is built on three pillars: the environment, people and the
supply chain.

Joining the UN Global Compact is for Marcolin a further step in the Group’s commitment to concrete and tangible
sustainability. By uniting forces with thousands of other companies worldwide, Marcolin wants to do its share in
accelerating change and building a more sustainable future for the generations of today and tomorrow.

About Marcolin:

Marcolin is among the global leading groups in eyewear
founded in 1961 in the heart of the Veneto district, Italy. It stands
out for the unique ability to combine craftsmanship with
advanced technologies through the constant pursuit of
excellence and continuous innovation. The portfolio includes
house brands (WEB EYEWEAR, ic! berlin), as well as licensed
brands: TOM FORD, Guess, adidas Sport, adidas Originals,
Christian Louboutin, Max Mara, Zegna, GCDS, MAX&Co., MCM,
Tod's, Pucci, BMW, K-Way®, Kenneth Cole, Abercrombie &
Fitch, Timberland, GANT, Harley-Davidson, Marciano and
Skechers. Through its own direct network and global partners,
Marcolin distributes its products in more than 125 countries. At
the end of 2023, Marcolin Group counted about 2,000 employees
and net sales of €558.3 million.
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