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Myopia Action Month Concludes with Record Engagement: ECPs Embrace Initiative’s
Impactful Content

Website Visits and Social Media Activity Soars, Showing Growing Global Support for Myopia
Care

BRISBANE, September 23, 2024—Myopia Profile is wrapping up Myopia Action Month
(MyopiaAction.com) on a high note this week, with impressive engagement numbers highlighting the
global enthusiasm of eye care professionals (ECPs) for the initiative’s second year. ECPs have
actively participated, drawn to the new, interactive content that Myopia Profile has provided, which
will remain available through the end of the month.

“We're thrilled to see such incredible global interest during Myopia Action Month, with eye care
professionals from all corners of the world embracing this important initiative,” said Dr. Kate Gifford,
co-founder of Myopia Profile. “This year’s participation demonstrates a rising commitment to
advancing myopia care and raising awareness about its impact on children’s eye health.”

Website activity on the program’s dedicated page, MyopiaAction.com, has increased by 16%
compared to last year, while social media reach and engagement have surged exponentially. This
year, there have been ten times as many posts from ECPs, sponsors, professional associations,
educational institutions, and myopia advocacy groups. Notably, only 10% of all social media
content was generated by Myopia Profile, highlighting the strong organic interest in the cause.

In this final week of Myopia Action Month, ECPs are encouraged to utilize the evidence-based
educational materials, practice tools, and online resources available. These resources are designed
to be highly relevant and directly applicable to clinical practice, enhancing both learning and patient
care.

“The collaboration with our sponsors has been invaluable in making this effort a success, and we
look forward to finishing off the rest of this week with continued enthusiasm and impactful
contributions. Together we are making significant strides in addressing myopia and improving
outcomes for young patients worldwide,” said Dr. Gifford.


https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.ZNyZAahBuXuw464EBRXTuzx0b08y6ZQ9DBjImWzVapbBidJnUwVZWaydjumfKueOitdD_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehUl-2BzH8yb7hS727NGH2sFLIM9I3h0pRwjoiMX8jdou5EU2O-2FJLEvbN9oBsKMGkK1t0TDu6HDqy0iLj4OdKUagmhcXik9tMp6xtD8hNDietSv3us0FqSJ6PHSrxi9sXXEfOXAZ64VdefOidez-2FxhkSzIzjMthBDATKwD22vZf1tAUg2UJ1gJClyH4nnSZ9krwBAIU5gsahDbWLHnowkBWDpdYNCGJG5Hb-2FCQnoNlt-2FjHJd4NPOts8tneLCCZFK-2FkOv
https://link.mediaoutreach.meltwater.com/ls/click?upn=u001.ZNyZAahBuXuw464EBRXTu0Ll71eWLM2LtJGItsSb5W1Sfx1fiSd0bad3zVHFohxNLtir_uOYHcU-2FpdePDyLnWWz-2FNOmZ1hjM4k3YG8DjpwooTKkFFY1atntgDxF-2BZ5wHcN8YXgsVY0COIG2DapcLhbUoZYVH659rJbLcOCaKXBPINpocW2ynrwZlg6K6AhMlM9GehUl-2BzH8yb7hS727NGH2sFLIM9I3h0pRwjoiMX8jdou5EU2O-2FJLEvbN9oBsKMGkK1t0TDu6HDqy0iLj4OdKUagmjReK3dfZETiin8tDMzgDAYOIwhruLKzclOwrne8Wrfy-2BHdIOiHS6-2Fi0zMdAhCFguE-2FRv-2BDT2r6wxWCYbpFIj1EX-2BlzCkNPR9I7ZD9bv5VkoUKEDoZajyTGeAgaGPOkURQofb334CJCz-2FMs1TLEhmzRLk875RADHvCsYMEG80WKW

The global initiative aligns with the World Council of Optometry’s advocacy for myopia patient care
and is fully supported by Myopia Profile’s visionary sponsors including CooperVision,
EssilorLuxottica, HOYA, OCULUS, Johnson & Johnson Vision, Menicon, Ocumetra, Alcon, Topcon
Healthcare Europe, SightGlass Vision, Inc., and Visioneering Technologies, Inc.

For more information on Myopia Action Month, including how to access the Online Seminar Series,
visit www.myopiaaction.com.
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About Myopia Profile

From humble beginnings as a two-page PDF download, Myopia Profile has grown into a company
fostering a thriving, engaged community of eye health professionals around the world, with millions
of engagements across web and social media platforms. It is the largest and most popular multi-
channel professional educational resource dedicated to childhood myopia management and public
awareness. Join the discussion on Facebook, Linkedln, YouTube, and Instagram.
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